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WELCOME

Welcome to our Formats catalogue

At Passion Distribution, we’ve consistently collaborated with the
world’s top creative talents to curate an eclectic and thrilling
lineup of successful TV formats.

Our slate is overflowing with captivating, heartwarming, and
groundbreaking shows like Open House, Better Date than Never,
and Class Next Door. Whether they take the form of reality
competitions, social experiments, or any other genre, Passion’s
formats connect with global audiences by tapping into universal
values and emotions while delivering unexpected freshness.

JINODTIM

I'm immensely proud to introduce our latest selection of formats
and our team is eager to provide you with more details and
discuss with you.

Emmanuelle Namiech
CEO, Passion Distribution




CONTENTS

ENTERTAINMENT FACTUAL ENTERTAINMENT

Paradise Hotel 08 One Night Stand 26 The Class Next Door 43

Stitch, Please! 10  Better Date Than Never 28 Daring Duos 44

The Next Great Magician 11 Tool Club 30 Postcode Playdates 45

Love in the Flesh 12 Send Nudes: Body SOS 31 Bad Teen To Ballroom Queen 46

Robot Wars 14  Open House: The Great Sex Experiment 32 The Dressing Room 47 LIFESTYLE

Techno Games 16  Surviving The Stone Age 34 Make Me A Baby 48  Where To | Do? 60
X-Fire 16  Mums Make Porn 36 Most Identical 48  Starting Over 62
Crash Course 17  The Sex Clinic 37 Divorce Hotel 49  Dealers: Put Your Money Where Your Mouth Is 63
Worst Driver 18  Chef Vs Corner Shop 38 Personality Test 50  Selling Houses 64
World's Worst 20 Bad Influencers 39 Spies 51 Find It, Fix It, Flog It 65
Best Worst Driver 20  The Great Urine Test 39 Save Our Business 52 Find It, Fix It, Drive It 66
The Game Of Dating 21 Don't Tell The Doctor 40 Things Not To Say 53

Vote For Me 21  Free Speech 40 SCRIPTED

Diet On The Dancefloor 22 12 Hours To Cure Your Street 41 Sirens 68
The Ultimate School Musical 23 Hotel Of Mum And Dad 42 Derek 69

#DanceBattle 23 Take My Mother-In-Law 42 The Politician's Husband 70




ENTERTAINME



Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: US

Broadcaster: FOX and My Network

Producer: Mentorn Media

Lust, Jealousy, Greed, Deception... Welcome
to Paradise Hotel.

A
Paradise Hotel is a classic primetime daﬁng
reality programme which successfully kept its
core youth demography over the years to
also become a great online success!

’ 7
In this hit reality competition, 11 sexﬁingle '

. . . T
people live in a luxurious resort and compete * | |

A

against each other to see who can stay in
paradise the longest. !

Each week the singles choose a partner with
whom they must share a room, leaving one
contestant without a roommate.

As the contestants get to know each other
on exotic dates and challenges, it is up to the
remaining single person to try and break up
a couple in order to stay in the game.

At each elimination ceremony, the person
who remains single must leave paradise and a
new person enters the competition. Heading
towards the final, with a life-changing sum of
money at stake, the couples scheme against
each other to win the grand prize.

ININNIVLIYILNT




STITCH, PLEASE!

Completed programme also available

Duration: 30 minutes
Scheduling: Primetime
Originating territory: UK
Broadcaster: BBC Three

Producer: Waddell Media

Stitch, Please! is a fast paced and highly
entertaining show that brings together
drama, iconic fashion and celebrity culture.
It follows two contributors each week, as
they compete to create a different outfit
inspired by iconic designs from the worlds
of fashion, film, television and cosplay.

4

Stitch, Please! celebrates and explores the
creativity, skills and passion of the young
contestants who have just 12 hours to make
their creation based on a design brief devised
by the host. After modelling their creations,
the winner is selected based on the criteria of
creativity, craftsmanship and sustainability.

Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: ITV

Producer: Vaudeville Productions and
Crook Productions

The Next Great Magician features the
world’s best magicians performing their
greatest tricks, many of them for the first
time ever on television, as they compete to
be crowned "the next great magician".

o,

Each episode sees five magicians perform
their most sensational tricks, from close-up
and comedy magic through to amazing
illusions and incredible escapes, both in
front of a studio audience and on location
in front of astounded members of the
public and celebrities. The magicians then
judge each other’s performances, with each
week's highest-voted contestant going
through to the final.

In the grand live final, the five top magicians
will perform even more astonishing new tricks
in a battle to win a truly money-can’t-buy
prize: their own television special.

ININNIVLIYILNT
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Completed programme also available N

These online da

the pressures of daily

Scheduling: Primetime to explore whether their o
—————————— canturninto love in the flesh. It's the
Originating territory: UK date of a lifetime, as they meet each o
at a beautiful Greek beach house.

Duration: 60 minutes

Broadcaster: BBC Three
Having started their relationships throug
apps and DMs, some couples have been
chatting for years whilst others have onl
flirting for months or weeks. But does t!
online persona match their real world se

Producer: Ten66 TV

Love In The Flesh is the brand new dating
format, which focuses on six real-life potential
couples who have already formed relationships
via dating apps and social media but who
have never met each other in the real world.




Completed programme also available E:

o

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: BBC

Producer: Mentorn Media and SJP Media

Robot Wars is-"an;ex;iti_r[g and entertaining

high energy primetime format that pits

killer robots against each other.

Robot Wars is a knockout competition
format to find the toughest, most advanced
fighting robots in the country. In this high
energy entertainment format suitable for
mass family audiences recently rebooted for
BBC2, each week, competing teams of
amateur robot designers build robots to
fight to the death in a bulletproof arena in
front of a live audience.

Overseen by the hosts of the show and a
panel of judges, the competitors' robots
battle against each other using powerful
weapons including pneumatic hammers,
blades, flame throwers and pick axes. Also
up against the competitors are the fearsome
and charismatic house robots whose purpose
is to ambush and destroy. In each timed
round the winning robot is the one which
disables its adversary, traps it in a pit or feeds
it to the house robots!

ININNIVLIYILNT

The updated format features back story VT's
giving viewers a chance to get to know the
roboteers, allowing the audience to
understand how they built their robots and
demonstrate how powerful they are.



Completed programme also available

Duration: 30 or 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: BBC and Tech TV

Producer: Mentorn Media

Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: Channel 4

Producer: Mentorn Media

TECHNO GAMES

Techno Games is a unique nationwide
competition from the makers of the cult
entertainment format Robot Wars that
brings together the best of sport,
entertainment and science.

In this high-tech competition, teams of
students, families and individuals with a lust
for mechanised sport, have to design, build
and control machines capable of competing
in a number of different sporting events
from "Swimming", "Cycling” to "Solar
Powered Marathon" and the “High Jump.

Techno Games is all about creativity,
innovation and technical excellence. It's the
ultimate "Technology Olympics".

X-FIRE

X-Fire (pronounced "Cross-fire") is the
ultimate action adventure game show
format that combines paintball combat
with James Bond-style plots.

X-Fire is a unique format that features a
Strike Team consisting of players armed with
paintball markers who attempt to complete
challenges in simulated Special Forces-type
raids against similarly-armed opponents.

Each episode contains three missions that are
based around a particular narrative, such as
stopping toxic waste dumping or preventing
the production of counterfeit bank notes.
The Special Forces is always involved with
these evil plots, and thus has to be stopped
by the Strike Team.

Completed programme also available

Duration: 60 minutes
Scheduling: Primetime
Originating territory: US
Broadcaster: ABC

Producer: A. Smith & Co. Productions

Buckle up! Crash Course is an outrageously
funny, high energy, automotive competition
format where daring teams of drivers put
their greatest driving skills to the test and
compete in unimaginable stunts to win a
grand prize.

Five teams of two compete against each other
in a series of hair rising driving challenges,
eliminating one team per round and the final
two teams battle it out on the elaborate
“Crash Course” to determine the winner.
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Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: Channel 5

Producer: Mentorn Media

Worst Driver is a spectacular driving knockout
competition format to uncover the nation's
very worst driver.

In this primetime reality competition format,
terrible drivers are nominated by friends and
family and compete in a series of driving’: ‘
challenges designed to uncove_!‘-fHE nation'’s

worst driver. m’

They are tested on the streets and then let
loose in a series of intimidating obstacle
courses to show the panel of judges that
they are not the worst driver. The aim is for
each driver to improve their skills
throughout each episode.

The drivers who improve the most are able to
leave the show with their head held high, but

the one who just can't impress the judges is
votéd the nation’s very worst driver!

In the fgrmat, a group of nominated
"worst drivers" must each drive their own
car (with their nominators in the passenger
seat) to the Driver Rehabilitation.Centre
following only written directions. The order
of arrival dictates which contestant
competes first in the opening challenge.
Two to three driving challenges are
undertaken by each driver (accompanied
by their nominator) which test skill, nerve
and reactions.

ININNIVLIYILNT
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The challeﬁges become harder and moré}
hair-raising as the competition contimﬂes. %
Alongside their ability to completé-each }:\’
challenge, the competitors’ performances are £ '
assessed by a panel of ’Lf;rié'judges (driving =
instructors, motors _qrt'stars, celebr_ities') who

judge and provide tips and feedback.

At the end of each episode, the driver who
has performed the best across the tasks and
who is deemed to be the most able driver
leaves the show. In the final episode of the
season, the three least talented drivers
compete in the toughest challenges in a bid
not to be named the country’s worst driver.



Completed programme also available

Duration: 30 or 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: Channel 5

Producer: Mentorn Media

Completed programme also available

Duration: 60 minutes

Scheduling: Weekly, primetime

Originating territory: Netherlands

Broadcaster: RTL5

Producer: Sky High / Mentorn

WORLD'S WORST

World's Worst is a reality competition
format in the spectacular and hilarious
search for people who are the "nation's
worst" at something.

We meet a line-up of unforgettable
characters nominated by their family or
friends as being shockingly bad at one of
the basic skills of life.

This format puts these people -husbands
who cannot boil an egg, handymen who
destroy their houses, cooks who burn
everything, through a series of challenges in
a knockout competition designed to provide
laughs, tears, and to test relationships,
before a team of experts confer and crown
the winner as being the "World's Worst".

BEST WORST
DRIVER

In this entertaining reality format terrible
drivers nominated by friends and family get
the chance to take driving lessons again and
improve their driving skills. They are paired
up with highly experienced driving
instructors who will pull out all the stops to
turn the worst drivers into safe road users.

Will the drivers pass the Final Driving Test
and which instructor will be awarded for
their teaching skills?

Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: US

Broadcaster: TV One

Producer: A. Smith & Co. Productions

Format only

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: ITV

Producer: Mentorn Media

THE GAME
OF DATING

The Game Of Dating is a unique dating format
where three teams of friends and family watch
real dates from the comfort of their homes.

In each episode, three teams of friends and/or
family watch real dates in a hidden camera
style from their homes. Throughout the show,
the teams offer commentary about the
couples as they try to figure out the daters'
stories and next moves in order to score cash.

As the dates progress, the teams will participate
in game-play with questions such as “How long
has this couple been dating?” or “Who will pay
the check?” Each correct answer earns the teams
increasing amounts and the team with the most
money at the end of the episode wins a grand
prize. Welcome to The Game Of Dating.

VOTE FOR ME

Vote For Me is the format where politics
meets Idols as viewers vote for aspiring
politicians who they want to represent them.

Each episode sees the candidates go through
a series of challenges designed to test their
abilities as politicians, and then get grilled
by a panel of celebrity judges.

Each night the viewers vote for the candidate
they feel is best suited to become a politician
and the contestant with the least support is
voted off. The winner is announced in the
grand final and can stand as an independent
candidate at the next election.
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Completed programme also available
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Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: Sky Living

Producer: Mentorn Media

Glamour meets fitness in this distinctive
dance format where contestants must lose
weight by getting on the dance floor and
show their best moves.

In Diet On The Dance Floor, ten contestants
have to shape up and get fit through dance.

With expert tuition, weekly danees, tasks
and eliminations, each contestant will go on
a roller-coaster journey to become the
champion of Diet On The Dance Floor.

Paired up with a professional dancer, over
eight grueling weeks the contestants have to
learn to dance and improve their fitness as
they battle to gain a place in the final dance
off. They are judged by professional dancers
and experts who are looking at their dance,
fitness, technical style and panache.

Who will waltz away with the Diet On The
Dance Floor crown?

Format only

Duration: 60 minutes
Scheduling: Primetime

Originating territory: UK

Broadcaster: Sky One

Producer: Mentorn Media

Format only

Duration: 30 or 60 minutes

Scheduling: Primetime

Originating territory: US

Broadcaster: ABC

Producer: Magical Elves

THE ULTIMATE
SCHOOL MUSICAL

In this fun and entertaining format a school of

ordinary kids is set an extraordinary challenge:

to become theatre stars in just six weeks.

A team of showbiz industry experts are
brought together to a school in an attempt
to transform the students into star
performers with a crash course in all the
skills they will need to produce a musical to
a professional standard.

Expect stage-fright, crises in confidence,
life-changing accomplishments and tears of
joy, as the final performance caps an
exhaustive and emotional personal journey
for everyone involved.

#DANCEBATTLE

Inspired by a dance battle on social media
between former Dancing with the Stars
dancer Julianne Hough and E! News host
Maria Menounos, #DanceBattle sees groups
of families, co-workers and friends compete
in the ultimate dance battle to see who is
the best dance group in the country.

Teams from across the nation film their
dance routine and submit it via social media.
Whether hilarious, uplifting or moving, the
best teams are picked to compete in the
studio-based competition.

Eight teams are chosen to go through a week
of training with top choreographers to create
a routine around a chosen song, and then face
off across four rounds of competition. Once
the battle rounds are completed, the winning
team is selected by the studio audience and
crowned #DanceBattle champions.
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ONE NIGHT STAND

Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: E4

Producer: Hello Mary

This light-hearted show follows lovestruck
singles, surprising someone who they
previously had a one-night stand with to see
if their fleeting former lover could have been
the one that got away.

Meeting for a second-chance date they
recollect memories of the brief encounter and
share how they really feel about each other to
determine whether romance can be rekindled
or if that initial spark has fizzled for good.

INIAINIVLYILNT TVN.LOVA



BETTERDATE
THAN NEVER 1

Completed programme also available

Each participant has a unique story, and a

b !

Duration: 30 minutes

different reason for a later start to their
Scheduling: Primetime dating journey. But they all share a common
goal; to step out on their first date.

Originating territory: Australia

Broadcaster: ABC They launch into a world-they ve always
wanted to explore, on a journey that takes

Producer: Northern Pictures them on the sometimes rocky road to

finding love. #ity
a "

Refreshingly real, honest and diverse, Better

Better Date than Never is a character-led
multi-part docuseries following a diverse group

Date than Never is a warm hearted exploration

elisinglelERiseekers agthey take a huge into the world of dating and relationships.

step in anyone’s life - into the dating world. 2]
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TOOL CLUB

Completed programme also available

Duration: 60 minutes

Scheduling: Daytime

Originating territory: UK

Broadcaster: Channel 4

Producer: Spark Media Partners, Beezr Studios

Tool Club is a warm and empowering format
where team of DIY experts give the nation
the tools, equipment and confidence to carry
out a range of DIY projects. On board the
Tool Bus (our unique mobile studio/workshop
on wheels) they travel to a different location
across the country each week.

Unlike other DIY shows, the Tool Club won't
be doing all the work but will instead be
teaching the public skills which enable them
to complete tasks themselves with
surprisingly impressive results.

Every episode is full of large-scale, ambitious
transformations in both community projects
and homes across the nation - and
emotional human-interest stories and great
recurring characters feature throughout.

SEND NUDES: BODY SOS

| | ™ ‘

Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: E4

Producer: Crackit Productions

Individuals with very personal body
hang-ups and considering cosmetic surgery
are about to see much more of themselves
than ever before via full size, 360 avatars of
their naked bodies, as we help them decide
if surgery is really the answer.

From boobs, balls and bums to penis’, pecs
and tums, this is the ultimate ‘try before
you buy’ for those seriously considering
cosmetic surgery, allowing them to see
what they could look like before making a
life changing decision. And to help them
decide, a host, and 50 complete strangers
will be on hand with honest feedback.
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THE GREAT SEX EXPERIVENT

32

Completed programme also available

| v - .
| —
Duration: 60 minutes = ¥

{

Scheduling: Primetime ] QJI |

Originating territory: UK

Broadcaster: Channel 4

Producer: Firecracker Films

The idea of being in a committed, long-term
relationship whilst allowing each other to
have sex with others outside of one’s
relationship is growing in popularity but it is
still very controversial. Breaking this taboo
is far from straightforward and can test a
couple’s limits.

INIAINIVLYILNT TVN.LOVA

Now, under the watchful eyes of experts, s
couples go through a very intense, fast track
experience to see if opening up their
relationship is for them.

The couples move in to a luxury spa hotel
and over two weeks they are guided
through a series of escalating tasks and
challenges, specially designed to help them
achieve their goal. A separate cast of
sexually adventurous singletons are also on
hand for the couples to meet.

Will having sex with other people spice up
their own sex lives and strengthen their
relationships or could it drive them apart?

33
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URVIVING THE

STONE AGE

. ¥

T

Z Duration: 60 minutes "~_ [ %

- ] | g

Scheduling: Primetime

Originating territory: UK

“Broadcaster: Channel 4

Producer: Renegade Pictures &
Motion Content Group. S

Surviving the Stone Age is an exciting new
take on the survival genre.

The format sees a group of archaeology and
primitive skills experts dropped deep into the
Rhodope Mountains of Bulgaria for a month
to see if they can survive as well as our Stone

INIAINIVLYILNT TVN.LOVA

-wAde ancestors. They've all got skills, some

have spent decades with indigenous tribes
and all have a'deep understanding of living
in the wilderness.

To survive they need to live as a tribe, hunt
for food and build their own shelter using
only primitive tools. By working together,
they uncover the secrets of the Stone Age,
but are they as adaptable as the people
who migrated from Africa into Europe
around 50,000 years ago?

In a spectacular way the format captures
human drama, follows an amazing adventure
and allows viewers to learn about our past.
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MUMS MAKE PORN

Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: Channel 4

Producer: Firecracker Films

Mums Make Porn mixes mischief with a
purpose! In this provocative series a group
of five charismatic mothers with teenage
children are given the tools to create their
very own porn film, and showcase their
version of happy, healthy sex.

The mums research and explore the world
of modern pornography and the impact
that easily accessible porn has on their kids.
With the help of industry experts, they
write, cast, direct and edit their very own
‘porn’ film, building to a final screening for
an invited audience.

Their mission is to create a film which not
only works as pornography but one that
creates a debate and promotes healthy
attitudes towards sex and relationships for
the next generation.

THE SEX CLINIC

Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: E4

Producer: Firecracker Films

Experts tackle young people's sexual
health, with no subject too taboo.

The action of The Sex Clinic takes place in a
specially built, state of the art clinic, rigged
with cameras, and covers not simply sexually
transmitted infections testing, but the whole
expanse of sexual worries and problems.
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The clinic, consultation rooms and waiting
room are the scene of even more revelations,
capturing unguarded confessions, questions

and flirtations from a dizzying array of
attractive and outrageous young characters.

Meanwhile, the team of seen-it-all,
done-it-all, medical and sexual experts are
joined by visiting specialists, able to offer all
the services of a sexual health clinic with
those of a broader sexual advice service.
Each client who walks through the clinic
doors has a different story to tell and a very
specific problem that needs solving.



CHEF VS CORNER SHOP

Completed programme also available

-
m |

Duration: 30 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: Channel 4

Producer: Mentorn

Chef vs Cornershop is a fun cooking
competition that challenges professional
chefs to create restaurant quality meals
using only ingredients from a local
convenience store.

L e 1

Each episode sees a well-known chef travel
to a different neighborhood where he
competes against a talented local chef to
create a delicious two-course meal. The
twist? The chefs are swapping their usual
artisan ingredients for whatever they can
find in the convenience shop.

In this ultimate test of culinary creativity,
the winner is decided by the shop owners
themselves. Who has made the best use of
what they have to offer at a shop serving
the local community?

Completed programme also available

Duration: 30 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: BBC Scotland

Producer: Mentorn Scotland

-
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Completed programme also available

Duration: 90 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: Channel 5

Producer: Firecracker Films

BAD INFLUENCER

Join a well known comedian and guests as
they tackle work, holidays, dating, sport
and many more national obsessions through
the unique phenomenon of social media.

Episode 1: Guests join the comedian to tackle
two national obsessions, dogs and sport.

Episode 2: Guests join the comedian to talk
work and family.

Episode 3: Guests join the comedian to talk
the trials of transport and dating.

Episode 4: Guests join the comedian to talk
kids and politics.

Episode 5: Guests join the comedian
talk holidays.

Episode 6: Guests join the comedian to talk
entertainment and food.

THE GREAT
URINE TEST

This fun and bold social experiment format
reveals the nation’s state of health and
lifestyle habits by testing the public’s urine.

The experts demonstrate how a simple
urine test can reveal much about our health
and lifestyle, from indicators of poor diet,
to early signs of cancer or diabetes even
markers for pollution.

We meet people with the most shocking,
surprising or life changing results and
discover their personal stories. Can they
change their lifestyles in just four weeks
before providing a new sample?
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Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: 55tar

Producer: Arrow International Media

Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: BBC Three

Producer: Mentorn Media

DON'T TELL
THE DOCTOR

In this fresh new format a team of
newly-qualified doctors come to the rescue
of young men and women who have made
their medical problems worse by
self-diagnosing them online.

Today's young generation is often quick to look
for basic healthcare and advice online. As they
turn to the internet for help, they're being
conned by fake health gurus, misdiagnosing
their illnesses, buying fake medication and
making themselves even moreill.

Don’t Tell the Doctor helps young people
desperate to find out what's wrong with
them and get them the care and treatment
they need.

FREE SPEECH

Free Speech is the first ever interactive live
factual entertainment format where viewers
are heard... and call the shots!

Each episode centres around a different topic
such as: "body image", "drugs" or "sex",
hearing varying opinions from the panellists,
audience and general public via social media.

Interactivity drives the debate, fuelling

the drama and energy of a live event, the
panellists and their opinions are rated in real
time with eye-catching data visualization.

In Free Speech viewers get the chance to
speak up about the biggest issues we're
facing today.

/. Hours To

Cure Your Street

:"* Completed programme also available
e -

attempt to do as many house calls ¢
appointments as t ithin a

nown and experienced doctors as the)
cross the nation obile clini
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Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: BBC Three

Producer: Mentorn Media

AKE MY
mother-in-law

Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: ITV

Producer: Mentorn Media

HOTEL OF MUM
AND DAD

There is a phenomenon happening around
the globe, more and more couples are living
with their parents because of financial
reasons, situational or pure laziness.

In this factual entertainment format young

couples get a chance to move out of their parents’

homes and road test living alone for a week.

Their practical skills, compatibility and
relationships are put to the test. We see the
humour, tension and emotion as they struggle
with even the simplest of domestic tasks.

At the end of the week, each couple must
decide whether to stay put or move back in
with Mum and Dad.

TAKE MY
MOTHER-IN-LAW

In this factual entertainment format
mothers-in-law take charge of their in-laws'
families for a week.

Each episode follows one couple as they
move in their mother-in-law, who will take
control of the household whilst their son or
daughter moves out.

She brings with her five objectives, things
that she wants to change in order to
improve family life, and is given some cash
to help make these changes a reality. But
will the family, and especially her son or
daughter-in-law, go along with her? Or will
they fight her all the way?

Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: Channel 4 - aired as Class Of
Mum And Dad

Producer: Firecracker Films

This is a brilliantly funny and warm factual
entertainment format which sees a group of
parents being sent back to school for one
half term. The twist: their kids are in the
classroom next door.

Shot in a real school with real teachers, the
extra class of parents go through the same
regime and curriculum as their children, from
school uniforms and sitting exams to sex
education and detention.

Each episode culminates in a school event
that shows just how hard the kids work,
reveal the parents’ talents that they had
buried since school, and bring out their
competitive spirit!

43



Completed programme also available

Duration: 60 minutes
Scheduling: Primetime
Originating territory: UK
Broadcaster: Channel 5

Producer: Mentorn Media

Teenagers today spend much of their
time on their games consoles playing at
adventures, and with their busy modern
lives, parents and children spend less and
less time together.

Daring Duos takes a parent and their child
out of their comfort zones and brings them
into real life adventures together where
they learn what they are really capable of.

In each episode, a parent and their teenage
offspring choose an exciting challenge from
the past which the mum or dad has always
wanted to try, for example flying a World
War 2 plane or becoming captain of a giant
historical sailing ship. They are then given
just five days with the experts to learn the
practical skills to enable them to take on
their mission.

Daring Duos is a unique format that creates
entertaining and feel-good television that
builds up to an exhilarating climax full of
explosions, period weapons or historical
machines. Viewers are also invited to learn
about the past just as the parent and their
son or daughter do.

Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK !
Broadcaster: Channel 4

Producer: Firecracker Films

Postcode Playdates sees families with children
from the same neighbourhood but across

. social, culturaﬂlm:and economic divides f

open their doors to their neighbours’

offspring for a playdate for the very first time.

Some parents love them, others dread them
but playdates are the perfect place for
children to spend time with different
families and learn about lifestyles, culture:
and backgrounds that differ from their ow
Seen largely from the kid's point of view, -
each episode follows three children on thre
playdates from the same town. '

From tears and tantrums to forming ne
friendships, Postcode Playdates is a
heartwarming, thought-provoking and
insightf

INIAINIVLYILNT TVN.LOVA




BALIROOMIQUEEN

Completed programme also available

Duration: 60 minutes
Scheduling: Primetime
Originating territor
Broadcaster: 5Star

Producer: Firecracker Films

What happens when eight badly-behaved
teens with a collective track record of
everything from arson to battery are
thrust into the disciplined world of
ballroom dancing?

In this format, we follow the jaw-dropping
transformation of a group of unruly
youngsters into disciplined, competitive
ballroom dancers. The teens will be given a
crash course in ballroom dancing over a
period of 30 days. Under the watchful eye of
Ballroom dancing instructors, boys and girls
who have never met before must form a
couple and learn to work together culminating
in taking part in a big national competition.

Follow the shocking but lovable cast of
rogue teens as they not only learn the
brutal disciplines of ballroom dancing, but
go on an epic journey that will transform
their lives forever.

Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: UKTV

Producer: STV Productions and
Motion Content Group

In the format The Dressing Room, the real
drama is off the pitch.

The Dressing Room is a fixed-rig reality
entertainment format that invites the viewer
into the hidden world of dressing rooms of
amateur sports teams across the entire country,
showing all of the off-field drama and focusing
on dynamic characters with fascinating lives.

The format The Dressing Room follows the
natural structure of a sporting event, with a

beginning,imiddle and end;-and all the
emotion that comes with being part of.a
team: the pre-match nerves and adrenaline,
the instant half-time reactions, arguments
and motivational speeches, as well as the
post-match euphoria of victory and the bitter
taste of defeat.

Each episode follows what happens to the
key characters in each club on the other side
of the touchline, their personal stories,
including their work, family and relationship
dramas that they share with their
teammates. Viewers get access to an
intimate and emotionally charged world,
witnessing-how team mates of all ages
interact in the heat of the moment - their
shared histories and in-jokes, their reliance
on each other, their personal grudges, even
their latest relationship dramas.

INIAINIVLYILNT TVN.LOVA
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Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: BBC Three

Producer: Mentorn Media

Completed programme also available

Duration: 60 or 90 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: BBC

Producer: Mentorn Media

MAKE ME A BABY

Make Me A Baby is a ground-breaking
format that follows 100 couples who
desperately want to conceive on their
journey to debunk the myths, unravel the
science, and present the latest and most
reliable advice for making babies.

Shot over the course of a year, this ultimate
human drama blends compelling and
entertaining studio events with powerful
reality storytelling. A panel of fertility and
relationship experts is there to guide each
couple through the highly emotional and
physically demanding process to increase
their chances of conceiving.

MOST IDENTICAL

The unique factual entertainment format
Most Identical wants to find out if "two
can really be one".

In a nationwide search to find the two
that are most identical, 100 sets of twins
are selected and put through a series of
entertaining, challenging and scientifically
demanding tests.

Leading experts analyse and judge the
contestant reactions from simple physical
comparisons to more complex reactive
intellectual and personality tests. Most
Identical concludes with the ultimate
masquerade: a real life identity swap. Will
family and friends notice the difference or
can two really be one?

Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: US

Producer: A. Smith & Co. Productions

Divorce Hotel is a factual entertainment format
where estranged couples who have been
unable to resolve their divorce, check into a
luxury hotel and check out 48 hours later
divorced and ready for a positive new start.

Through home videos, wedding footage and

interviews with friends, family and the couple
themselves, we learn their story, discover how
they met and fell in love, and we see the lives

they have created, where they live, and what
they own. Then, we learn how it all went wrong.

A dedicated team of attorneys, counsellors,
and mediators condense the normally
lengthy and expensive divorce process into
a whirlwind weekend packed full of
emotional ups and downs.

Avoiding years of pain the format delivers
real insight into the breakdown of a
relationship, the issues of who gets what,
and how the team of lawyers and experts
navigate the couple to a positive end.

Each episode is self-contained with one

couple, one weekend and one outcome, with

the couple able to make a positive new start.
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PERSONALITY TEST

Completed programme also available

Duration: 60 or 90 minutes
Scheduling: Primetime
Originating territory: UK
Broadcaster: BBC

Producer: Mentorn Media

Are we masterminds, peacemakers, leaders
or realists? The factual entertainment
format Personality Test offers viewers to
find out what personality tests really tell us
about ourselves.

Does personality explain why some people
are always late, some a bit unkempt and
others perennially going from one new look
to another? Does personality explain why
some friends always seem to make friends
with strangers and others can seem a little
aloof until you get to know them?

In Personality Test, the tests and the testers
themselves are put under the microscope.
How accurate are they? Can a psychologist
who has never met us tell us who we really
are? This factual entertainment programme
is entertaining, but with a healthy dose

of skepticism.

‘h
Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: Channel 4

Producer: Motion Content Group
and Minnow Films

Every day the Secret Intelligence Services are
fighting an invisible war against a host of
hidden threats to ensure national security
and prevent terrorist attacks. What they do is
top secret but espionage happens every day,
in front of us, right before our eyes.

In this multi-layered format, a selected group
of ordinary men'and women go through a
series of intense, ultimately inspiring
psychological experiments run by three
former spies (known as Control). Their aim is
to select those who have the skills and

qualities to be a secret agent.

The participants face betrayal, go undercover
or have to follow a target unseen. Blindfolded
and with a loaded gun, what do they do when
they are threatened? Do they know how to
keep their cool, will they make the right
decisions under pressure? The trainees are
forced to find strength and abilities that they
did not even know they possessed, whilst
being watched 24/7 by Control.

INIAINIVLYILNT TVN.LOVA
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Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: US

Broadcaster: TNT

Producer: A. Smith & Co. Productions

Starting, building and maintaining a
business is always a tough proposition,
but in today’s economic climate, it is more
difficult than ever.

Thousands of small businesses are struggling,
filing for bankruptcy and in too many cases,
shutting their doors forever.

In the factual entertainment format

Save Our Business, a business expert answers
the call of failing businesses with the goal
of transforming them from money-pit to
money-maker.

Using hidden cameras, secret shoppers,

and employee interventions, no stone is
unturned and no method left unused to get
to the bottom of these failing businesses in
order to discover and address the issues.

Based on the expert's observations, he works
with the owners to devise a plan to save the
business. With just a few days to pull off

the near-impossible, it is a race against the
constantly-ticking clock to accomplish all
that must be done.

Completed programme also available

Duration: Short form

Scheduling: N/A

Originating territory: UK

Broadcaster: BBC Three

Producer: Mentorn Media

Things Not To Say is a warm and
lighthearted short form format designed to
overcome misconceptions and stereotypes,
in which young people speak about issues
they face in everyday life.

In each episode of Things Not To Say, a
group of diverse people must answer hard
questions in a way that is both informative
and funny. Each episode is dedicated to a
specific theme or subject.

The original UK version of Things Not to Say
includes episodes about things not to say to
people with Down's Syndrome, people with
tattoos, gingers, dog owners, Scottish
people, people with autism, schizophrenics,
people with facial disfigurement, young
black men, people with dyslexia, hairy
women, short people, people with acne,
people living with vitiligo, people with HIV,
bald people, and women wearing burkas.
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Quiz Nights is the ultimate ob-doc meets
quiz show hybrid format as it combines the
play along fun of a quiz show with the
watch-ability of real, funny and relatable

characters competing in a real-world setting.

Each standalone episode of Quiz Nights
features four teams in four different pubs
while they are all playing the same quiz at

the same time. The teams are lovable,
hilarious characters that the audience will
want to get behind.

Across four rounds, the teams are awarded
points for correct answers from a range of
topics. At the end of each episode a winner
is declared and crowned champion! But it is
not the winning or even the taking part that
count, Quiz Nights is the quiz format all
about the laughs!

Filmed using fixed-rig camera technology,
this gameshow format captures quiz action
in a new way and is adaptable to different
cultures and situations.

Family Quiz Box is the new weekly family
show that sees four larger-than-life families
from different parts of the country playing
the same quiz at the same time - all from the
comfort of their own homes.

With no host and no studio, this is a modern
take on the traditional family board game
which mixes the best of comedic character
driven reality with the exciting play-along
fun of a quiz show.

In each self-contained episode, an instantly
recognizable Quiz Box is delivered to 4 new
families. Designed exclusively for this format,
the Quiz Box is a versatile interactive device
with high-res touch screens on each side.

The box is the host of the show: setting the
clock, picking the questions and allowing the
families to see the other teams. The
contestants are also filmed using fixed-rig
cameras which provide an authentic and
hilarious window into the family home.

The episode winner is the family who has
scored a highest total based upon 4 rounds.
Final scores are revealed to the 4 competing
teams at exactly the same time, starting in
reverse order.



Format only

Duration: 30 or 60 minutes

Scheduling: Daytime
Originating territory: UK
Broadcaster: BBC Two

Producer: Mentorn Media

Today's The Day is a unique archive-based quiz
show format that tests contestants' knowledge
of anything and everything that happened on
the day of transmission in previous years.

In this format, teams of two contestants each
must compete to answer several rounds of
questions that are all about events that had
taken place in past years on the episode's
broadcast date, such as: news, major historical
events, and entertainment or showbiz gossips.

In the fun and entertaining format Today's
The Day, the teams can remain on the show
for a maximum of five days before retiring
undefeated. At the end of each season the
teams with the highest final scores are invited
to come back to the competition to compete in
a final knockout tournament. All contestants
who appear on the show receive a newspaper
that has printed on the day they were born.

LIFESTYLE
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Completed programme also available

Duration: 30 minutes

Scheduling: Primetime

Originating territory: Canada

Broadcaster: Gusto

Producer: Bell Media Studios and
Motion Content Group

Where To 1 Do? is the ultimate property
makeover meets wedding format that
focuses on the three most important
wedding decisions couples make:
location, location, location!

s, '

Hosted by a design and property expert,
Where To | Do? takes engaged couples on a
tour of three completely unique spaces,
where their fantasy wedding could take place

Whether it is a medieval castle, a rustic
country barn, or a chic rooftop bar, the
expert presents the best options in order to
help the couple lock down this key detail for
their dream day.

Each space is then brought to life in a
state-of-the-art glossy 3D graphic that the
host reveals to the couple to help them
decide, but everyone else will have to wait
until the wedding day for the big reveal.
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OVER

Completed programme also available

Duration: 30 or 60 minutes

Scheduling: Primetime

Originating territory: New Zealand

Broadcaster: Sky Television New Zealand

Producer: Top Shelf Productions

Starting Over is the inspirational career

make-over format where participants take up
the challenge to change their lives forever.

In this lifestyle format, the trials and
triumphs of carving a new career path
becomes an exciting journey to a new life
for eight brave people.

Guided by a team of experts, including a life
coach and a stylist, the participants will
clarify their goals, overcome their fears and
achieve new challenges, casting off the
personal and professional obstacles
preventing them from truly Starting Over.

DEALERS

PUT YOUR MONEY
WHERE YOUR MOUTH IS

Completed programme also available

Duration: 60 minutes

Scheduling: Daytime

Originating territory: UK

Broadcaster: BBC One

Producer: Reef Television

In Dealers: Put Your Money Where Your Mouth
Is, antique experts compete by visiting flea
markets, auctions and antiques markets to
see who can resell and make most profits.

In this entertaining format, two
antique-dealing experts go head-to-head
over a series of five challenges to see who can
make the most profit from buying and selling
antiques and collectibles, all of which are
then donated to the charities of their choice.

Stripped across a week, the top consumer
experts go to a different buying location
each day, whether it is an auction house, a
flea market, a foreign antiques market or a
UK antiques fair. They must then sell their
purchases for as much money as possible.




64

Completed programme also available

Duration: 60 minutes

Scheduling: Daytime

Originating territory: UK

Broadcaster: Channel 4

Producer: Reef Television

The property and lifestyle format Selling
Houses follows three homeowners, desperate
to sell get the chance to snoop around each
other’s houses before going head-to-head in
competition to tempt one buyer.

”~

Having sized up their rivals’ properties they
then get one week, one thousand pounds and
top-notch advice from a well-known property
expert on how to improve their homes, before
a buyer comes round to select their favourite,
and ultimately make a purchase.

For some the truth is hard to hear, and the
advice and theirrivals’ comments are not
always welcome, especially when'it is so
close to home. But with budgets tight and
time short, the pressure is on to make the
most impact with their makeovers.

This unique format is about style, taste and
more importantly, it is about Selling Houses.

Completed programme also available

Duration: 60 minutes
Scheduling: Daytime
Originating territory: UK

Broadcaster: Channel 4

Producer: HCA Entertainment and Yeti Media

In this property and lifestyle format, a
couple of experts travel around the country
in search of unwanted possessions they can
transform into desirable and valuable new

items, raising money for their owners.

FTALS3AN

Every episode starts with the two presenters
being invited into two barn owner’s properties.
The two experts pick several items while they
explain their history and potential value.

From rusty motorbikes to tarnished tea
pots, valuable medals, stopped clocks,
discarded garden ornaments and 20th
centenary collectables, the experts take
their selected “picks” away to see what can
be done to restore and upcycle them in
order to increase their value.

The restored items are then shown to the
delighted owners before the price the experts
got or a value puts on them is revealed.






Completed programme also available

Duration: 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: Channel 4

Producer: Daybreak Pictures

Sirens is a darkly comedic drama format
exploring love, friendship, sex and the
meaning of life from the jaded perspective
of a team of paramedics.

For our three paramedic heroes, death makes
you horny, optimism is biologically induced, and
love is just an imbalance in your brain chemistry.

With a warped sense of humour and the
inability to hold down relationships, in this
unique format inspired by Tom Reynolds’
book "Blood, Sweat and Tea", the characters
find the mysterious complexities of the
human species easy to decipher.

The question is: once they have finished
saving other people's lives, will they be able
to salvage their own?

The characters from Sirens are defined and
developed with very clear personality traits.
The scripts are easily edited making this format
adaptable for all markets and territories.

Completed programme also available

Duration: 30 or 60 minutes

Scheduling: Primetime

Originating territory: UK

Broadcaster: Channel 4

Producer: Derek Productions

The scripted format Derek offers a
mockumentary-style comedy drama
that follows a quirky group of nursing
home workers.

At the group's core is Derek Noakes, a
49-year-old tender, innocent man who loves

animals, game shows, and autographs.

Derek

Derek's love for the people he cares for, and
who care for him, is evident in everything he
does. Vulnerable to ridicule due to his child-
like naivety and social awkwardness, his
friends are always on hand to support him.

In the format, viewers will follow Derek and
his eclectic group of friends as they band
together to save the home from closure by any
means, whether it is putting on a hilariously
dreadful cabaret night, or speaking from the
heart in moments of pure poignancy.

This is a heartwarming comedy-drama series
about a loyal nursing home care worker who
sees only the good in everyone.
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In his desper ing to power, he risks

Duration: 60 minutes
destroying eve ing he holds most dear.

Scheduling: Primetime
9 This is a unique primetime format that will

Originating territory: UK keep audiences on the edge of their seats.

Broadcaster: BBC Two The original UK version starred David
Tennant (Harry Potter, Doctor Who,
Broadchurch) as "Aiden Hoynes", and Bafta
award winning actress Emily Watson (War
The Politician's Husband is a gripping scripted Horse, The Theory Of Everything, Apple Tree
drama format that explores what happens in
a political marriage when the wife becomes

more successful than her husband.

Producer: Daybreak Pictures

Yard) as "Freya Gardner".

A senior politician, is happily married to a
junior politician who has consistently put her
own career ambitions on hold for the sake
of her husband’s career and their family.
When his career path to the top comes to an
abrupt halt, the power balance within his
marriage is irrevocably shifted as he
witnesses his wife’s political career soar.

:
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